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BACKGROUND

Webinar Success created an online survey for web conferencing providers to estimate usage characteristics among their customers. Participation was voluntary and self-selecting. Respondents completed the survey form on their own. No interviews were conducted with respondents. Responses came in between January 12, 2008 and February 12, 2008. 

Respondents were asked to provide information about three different categories of web conferencing activity.

Structured Conferencing Events were described as “client events that are set up as live, structured sessions. These events feature one or a few presenters primarily giving information to a larger audience. Typical uses include marketing, lead generation, investor relations, and customer training.”

Collaborative Group Events were described as “client events that are set up as live, collaborative sessions. These events feature interactive collaboration between attendees on a peer basis. Typical uses include departmental meetings, brainstorming sessions, and review meetings.”

On-Demand Recordings were described as “client webcasts that are recorded and made available for viewing on demand. Answers here should include recordings made from live events.”

PARTICIPANTS

13 web conferencing providers responded in whole or in part. Unfortunately, there was no participation from several of the companies representing large market share and customer activity in the web conferencing space. Among those missing from the results were Adobe, Citrix, IBM, and Microsoft.

Companies who participated included ACT, Brainshark, Great America Networks Conferencing, HighRoad Solution, iLinc Communications, InterCall, MedConference, MeetingOne, ON24, ReadyTalk, Vcall, Webcast Group, and WebEx.

Respondents mostly came from sales and marketing departments in their companies. In addition, there was some participation from people in customer relations/services and from company executives.

6 additional end-user companies provided data on their internal use of web conferencing technology. These results were not included in the totals and averages shown in this report.

REPORTED DATA

6 companies said their figures represented customer activity in the USA and Canada. 2 reported on activities in North and South America. The remaining 5 reflected global usage.

2 companies said they used tracked statistics on their customers. The remaining 11 relied on best guesses and estimates of customer behavior. 

2 respondents answered only the first question on percentage use of web conferencing by application area. 

RELIABILITY OF DATA AND CONCLUSIONS

The information in this report should not be treated as scientifically valid. Data in most cases comes from informal estimates and may not accurately reflect total population usage. The goal was to achieve an industry look at typical uses of web conferencing without having to survey large numbers of individual users. 

The lack of participation from four of the larger technology providers in the industry makes it difficult to extrapolate volume figures for overall frequency of use throughout the population. Readers are cautioned not to overanalyze breakdowns of data. This survey may best act as a baseline for more comprehensive surveys in the future.

APPLICATIONS OF WEB CONFERENCING

The first usage question asked respondents to estimate the percentage of client events dedicated to different application areas. Choices were:

· Publicity/Marketing/Lead Gen

· Sales Presentations/Demos

· Investor Relations/Financial Presentations

· Press/Analyst (non financial) Communications

· Customer Training/Education

· Small group meetings

· Employee Communications

· Other

All 13 technology providers answered the question. One provider indicated that 75% of their client events were dedicated to Training & Education, which raised the average figure for that area to 25%. Removing that response from the set would have lowered the overall average for Training to 21%, a figure very close to the 20% and 19% averages for Sales Presentations and Publicity/Marketing that were the next most common uses.
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The emphasis on training and sales demos may indicate that vendors should pay particular attention to the performance of their screen sharing functionality, since this often plays a role in those applications.

Individual responses to this question are provided as an appendix.

TOTAL NUMBER OF CLIENT EVENTS DELIVERED

Companies were told that their answers would not be individually identified in the reported results. Because WebEx has a volume of business many times greater than the other respondents in this survey, it would be easy to identify their answers in this section. Therefore, WebEx figures are not reported among the individual answers, ranges, and averages. Suffice it to say that that the number of web conference sessions they reported in each category far exceeded the responses of all other participants combined.

The following questions refer to the estimated number of client events produced using each company’s software.

The number of Structured Conferencing Events ranged from 1 to 1100 per month, with an average figure of 312 per month.

The number of Collaborative Group Events ranged from 0 to 6000 per month, with an average figure of 780 per month.

The number of Recorded Sessions ranged from 20 to 3000 per month, with an average figure of 537 per month.

The range of answers can be seen in the following charts.
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We hoped to gain an insight into the total volume of web conferencing usage across the industry, but the lack of data from four of the larger providers in the space makes this impossible.

One can see that there is tremendous disparity in the number of client events supported by different providers in the web conferencing industry. The market still supports smaller niche players, startups, and larger mass market providers.
DETAILS – STRUCTURED CONFERENCING EVENTS

Participants were asked to estimate the average audience size for this type of event as well as common low and high ends of the range (to get an idea of variability in audience sizes). They were also asked to provide the largest audience they knew of for a single event. Responses from WebEx are included in these results, since they are not identifiable.

Average Audience Size For An Event


Responses ranged from 5 to 318. The average across all responses was 86.

Low End Of The Range (What is a typical “small audience”)


Responses ranged from 2 to 192. The average across all responses was 40.

High End Of The Range (What is a typical “large audience”)


Responses ranged from 40 to 2,500. The average across all responses was 423.

Largest Audience For A Single Event


Responses ranged from 331 to 25,000. The average across all responses was 7,027.

Percent of Events Requiring Advance Registration


Responses ranged from 5 to 100. The average across all responses was 77%.

Percent of Event Requiring Payment to Attend


Responses ranged from 0 to 85. The average across all responses was 15%.

Percent of Events That Are Recorded


Responses ranged from 0 to 100. The average across all responses was 69%.

DETAILS – COLLABORATIVE GROUP EVENTS

Participants were asked to estimate the average audience size for this type of event as well as common low and high ends of the range (to get an idea of variability in audience sizes). They were also asked to provide the largest audience they knew of for a single event. Responses from WebEx are included in these results, since they are not identifiable.

Average Audience Size For An Event


Responses ranged from 4 to 20. The average across all responses was 8.

Low End Of The Range (What is a typical “small audience”)


Responses ranged from 2 to 5. The average across all responses was 3.

High End Of The Range (What is a typical “large audience”)


Responses ranged from 6 to 30. The average across all responses was 16.

Largest Audience For A Single Event


Responses ranged from 6 to 500. The average across all responses was 121.

Percent of Events Requiring Advance Registration


Responses ranged from 0 to 100. The average across all responses was 18%.

Percent of Event Requiring Payment to Attend


Responses ranged from 0 to 1. The average across all responses was 0%.

Percent of Events That Are Recorded


Responses ranged from 0 to 100. The average across all responses was 21%.

DETAILS – ON-DEMAND RECORDINGS

Participants were asked to estimate the average number of views a typical recording receives as well as common low and high ends of the range (to get an idea of variability in viewing consumption). They were also asked to provide the largest number of playbacks they knew of for a single recording. Responses from WebEx are included in these results, since they are not identifiable.

Average Number Of Total Views For A Recording

Responses ranged from 10 to 2,000. The average across all responses was 403.

Low End Of The Range


Responses ranged from 1 to 500. The average across all responses was 108.

High End Of The Range


Responses ranged from 20 to 5,000. The average across all responses was 987.

Largest Number Of Total Views For A Single Recording

Responses ranged from 160 to 100,000. The average across all responses was 30,985.

Percent of Recordings Requiring Advance Registration to View

Responses ranged from 5 to 100. The average across all responses was 70%.

Percent of Event Requiring Payment to Attend


Responses ranged from 2 to 80. The average across all responses was 16%.

Percent of Recordings That Are Downloaded And Distributed Offline

Responses ranged from 1 to 99. The average across all responses was 31%.

Average Number Of Months A Hosted Recording Is Made Available Online


Responses ranged from 1 to 18. The average across all responses was 7 months.

ABOUT WEBINAR SUCCESS

Webinar Success (www.wsuccess.com) assists companies in all phases of web conference preparation, delivery, and follow-up. A wide range of services include webinar coordination and production, promotion and marketing, presenter training, on-air moderating, and creation of on-demand lead generation presentations. Webinar Success is headquartered in Cary, North Carolina, with services conducted via remote communications throughout North America.

APPENDIX – APPLICATIONS OF WEB CONFERENCING (BY COMPANY)
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217 Kilbreck Drive ● Cary, NC  27511-6343 ● (919) 372-1937

www.wsuccess.com
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www.wsuccess.com
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